
 

2024 Alumni Future Donor Email Campaign 
Giving Day December 3, 2024 
First Email: November 27 

Giving Day Emails: Presidents Launch; Mid-Day Check In; End of Day 

Post Giving Day Emails: Impact Report (this only went to donors - which we will change this 
year) 

Test: We split our list (40K) into two segments to test initial email messaging. The remainder of 
the emails were the same for both segments. 

Results: 

 Segment A Segment B 

 Sent Open Click Sent Open Click 

Initial One Week Email 21,072 32.19% 0.82% 21,112 31.48% 0.69% 

President Launch Email 21,512 31.81% 0.46% 21,600 31.74% 0.51% 

Mid-Day Check In Email 21,507 30.64% 1.03% 21,509 30.86% 0.91% 

End of Day Email 21,413 31.75% 1.20% 21,472 31.43% 0.85% 

       

Number of Donors: 4 1(Raffle) 12 6 (Raffle) 

Response Rate: 0.02% 0.06% (Opened to Reply) 0.06% 0.18% (Opened to Reply) 

Total Gifts: $395 $20 (Raffle) $876 $110 (Raffle) 

 



 

 

Segment A 

Date Sent: November 27, 2025 

Signatory: Tia Hagen, MRU Alumni Council 
President 

Subject Line: Mark your calendars, Alumni! 

 

Segment B 

Date Sent: November 27, 2025 

Signatory: Tia Hagen, MRU Alumni Council 
President 

Subject Line: Help Stock SAMRU Care 
Cupboards This Giving Day 



 

Segment A & B 

Date Sent: December 2, 2024 8:00 a.m. 

Signatory: Tim Rahilly, MRU President & 
Vice-Chancellor 

Subject Line: Your Giving Day gift is a 
meaningful investment in MRU students 

 

Segment A & B 

Date Sent: December 2, 2025 1:00 p.m. 

Signatory: MRU Giving Day Team 

Subject Line: The Countdown Is On: Make 
Every Second Count 

 



 

Segment A & B 

Date Sent: December 2, 2025 7 p.m. 

Signatory: MRU Giving Day Team 

Subject Line: Final Hours: Your Donation 
Can Change Lives 

 

Giving Day Donors (All Segments) 

Date Sent: December 6, 2025 

Signatory: MRU Foundation 

Subject Line: Thank you - MRU Giving Day 
2024 

 


