
FY23 Holiday Campaign



> Build on Giving Tuesday outreach to introduce 
CYE opportunities to give across campus for 
acquisition segments

> Continue to highlight the UW Fund in addition 
to past areas of giving for retention segments

> Include 2nd Ask for current fiscal year donors 

> Utilize text as engagement tool to warm all 
segments with new holiday mobile wallpaper

> Feature student holiday stories via ThankView 
as part of solicitation outreach

Strategy



Holiday Campaign - Donor Retention
December 2022

Theme: 
Wishing you a warm and fuzzy holiday season

Renewal Audience (47K): 
Current fiscal year donors (2nd Ask) and AP Donors up for renewal that have not yet 
made a gift in FY23 (up to four years lapsed)

Acquisition Audience (105K)
GOLD and Recent Alumni Non-Donors and select Former Donors with strong 
engagement and at least 5 years of giving history. 

**Feature UW Fund as first gift allocation



Holiday Card



Renewal Emails 



Renewal Emails 



Acquisition Emails



Holiday Text

Hello Jennifer! Thomas here from the UW wishing 
you a Warm and Fuzzy Husky Holiday Season!  
Sending you a fresh Husky wallpaper to help you 
kick off this special time of year!


