
FY21 PrioritiesQ1 Donor Renewal 
July—August 2022

Theme: 
Share unit priorities for the coming year for helping 
students succeed in their return to campus.

Renewal Audience (42K): 
Donors who have given in the previous 4 fiscal years; 
exclude recent FY22 donors

Strategy:
Donor retention for all donors within the last four 
years. Channels include direct mail and email. 

**Featured UW Fund and Unit Priority fund on donor 
form

Comms type Date

Q1 Letter Drops 8/5/22

Renewal Email #1 8/16/22

Renewal Email #2 8/23/22

Renewal Email #3 8/30/22



FY21 PrioritiesQ1 Letter Examples
The Q1 letter content is generated through collaboration
with our unit partners. This allows us to send custom 
letter content based on their affinity and giving history. 



FY21 PrioritiesDonor Reply Form

Our reply form includes custom data for each donor that shows up to the last five funds they have
supported, appeal coding based on donor segment and a unique url QR code that when scanned soft 
logs them into our online giving system and displays their personal giving history for easy renewal.



FY21 PrioritiesQ1 Retention

Corresponding emails allow us to 
create a sense of urgency, build on 
themes and priorities within the letter, 
and also maintain personalization with 
the online giving experience.  



FY21 PrioritiesFY23 Q1 Donor Renewal 

Results through 10/4/22

Channel Donors Gifts Dollars

QR Code 92 102 $14,015

Mailing 1,564 1,346 $518,038

Email 202 241 $42,065

TOTAL 1,858 1,689 $574,118


